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From corporate spin-off to global brand

20 years of ABP: How pioneering spirit, people, and courage shaped a company

Twenty years ago, a small team
in Dortmund took a leap into the
unknown: from the safe haven of a
global corporation to anindependent
company. Today, ABP Induction is
an international technology brand
with a clear vision, deep roots, and
genuine entrepreneurial spirit.

st was a leap into the unknown)
recalls CEO Till Schreiter, thinking back
to the birth of ABP Induction in 2005.
At that time, the company split from
ABB's foundry division and set out on
the path to independence with the
backing of a private equity investor.
»2Many still felt like ,ABB employees’
- but at the same time, there was a
palpable determination: We will prove
that we can do this on our own.”

The early years were characterized
by dynamism, courage, and a strong
pioneering spirit. ,New  systems
were infroduced and international
structures were established, says
CFO Bernd Bartelheimer, describing
the tremendous effort required in the
early years. And he emphasizes: ,This
was not a local process, but a global
one - a monumental fask.”

20 ABP

YEARS [INDUCTION

Early on, the company dared to
look beyond its own horizons.
With locations in Sweden, the USA,
Brazil, and Thailand, ABP quickly
established itself internationally. The
years that followed were marked by
technological  milestones:  whether
it was the gigantic 42-megawatt
melting furnaces for TISCO or the
world’s  only continuous  casting
plant with induction technology, ABP
repeatedly pushed the boundaries.
,This was completely new territory,’

explains COO Dr. Niels Hammer.
»And that was only possible because
we had people who are absolute
experts in their respective fields. But
technology alone would not have been
sufficient. The people, their attitude,
their network, and their passion made
the difference. ,Our company motto,
,People - Technology - Success, is a
reality we live by, says Bartelheimer.
This attitude is also reflected in the
company’s commitment fo Dortmund:
,The love forindustry is palpable here/
says Hammer. ,Many employees have
ties to the region - that's something
that can't be replicated just anywhere”
Since 2019, ABP has been part of the
MHI Group - a strategic owner with
a long-term perspective. ,Unlike a
private equity partner, we are not just
interested in short-term returns, but
in sustainable development explains
Till Schreiter. ,And that gives us room
for innovation - even in times of
crisis” The consistent digital strategy
launched back in 2017 is particularly
forward-looking in this regard.

What is the interim conclusion after

CFO Bernd Bartelheimer, CEO Till Schreiter and COO Dr. Niels

PR l!tl‘ ‘

Hammer.

two decades? A company that has
never forgotten its roots, but is boldly
blazing new trails. A team that has
grown - both professionally and
personally. And an attitude that Dr.
Hammer sums up as follows: ,We are
pushing technical boundaries. Again
and again. And always together

More stories about
the company’s
history

We are celebrating 20 years of ABP
Induction in detail - with a special
edition of ABP News, which will be
published shortly, and with many
stories and anecdotes from 20
years of company development
on our website. This article is an
excerpt from an in-depth inferview
with CEO Till Schreiter, CFO Bernd
Bartelheimer, and COO Dr. Niels
Hammer. The full interview can be
found in the special edition.
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Ofﬁcml move: The new produchon fc:cm'ry in India is now open!

A milestone for ABP Indla

Grand opening of the new production facility in India

A major milestone in the history of
ABP has been reached - the official
inauguration of the new state-of-
the-art production hall in India.
COO Dr. Niels Hammer and our
CEO Till Schreiter traveled from
the headquarters in Dortmund to
celebrate this special day with the
ABP team in India.

The day began with the sacred
Hindu ritual Satyanarayan Katha,
in which blessings for prosperity,
harmony, and success were
requested. Employees and
management paid homage to the
divine together, setting the tone for
a meaningful and inspiring start.

The ABP India team was honored
to welcome so many guests
and partners, who were given a
tour of the new facility. After the
traditional opening ceremony with
the symbolic cutting of the red
ribbon, CEO Till Schreiter spoke very

personally about ABP’s continuous
growth, innovative strength, and
commitment in India and beyond.
The event ended with a festive lunch
buffet at the Pride Biznotel Hotel -

perfect conclusion to a remarkable

ABP
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day. Many thanks to our team at
ABP Indig, including Bhavadeep
Pavagadhi, Urmil Mehta, and
Udayraj Prabhune, as well as all
other dedicated colleagues for the
excellent organization.

The ABP Indlq team is reqdy to start work in ’rhe new thI
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ABP colleagues éle for Cancer Fund
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Spin of Hope is the largest spinning event in Scandinavia. Participants cycle to raise funds for the important work
of the Swedish Childhood Cancer Fund. Of course, ABP Sweden also took part and reserved a spinning session.
That meant being active for 12 hours straight. Mikael Olsson, Richard Hellgren, Markus Thérnholm, Andreas
Johansson, and Charlie Holm were active on behalf of ABP. And it was worth it: as Barncancerfonden has now
announced, a total of SEK 3 million was raised.

Visit to Headquarters

Richard Hellgren from ABP Sweden reports on his experiences in Dortmund

In February 2025, our colleague
Richard Hellgren was able to visit
the headquarters in Dortmund
for a week and meet many of
his colleagues in person. Here
is his report on the time at the
headquarters.

) was warmly welcomed
and  excellently looked  after
throughout my stay! The week was
characterized by exciting insights,
interesting conversations, and a
well-organized experience.

At the beginning of my visit, | gained
insight info the areas of responsibility
and processes in the spare parts
sales department. This was followed

by a tour of the workshop to get an
initial overview. Later, | received a
more detailed presentation of the
various company divisions.

In the warehouse, | got a good
insight into the logistical processes,
and some of the upcoming tasks
were shown to me directly on-
site - “live” makes many things
simply more tangible. The shared
purchasing platform was also
briefly and clearly presented to me.
A full day was dedicated to
the workshop. There, | was
accompanied by an experienced
colleague who infroduced me fo
the activities at the various stations.
A training session on induction was

also on the agenda - practical and
very well explained.

In the quality department, | gained
exciting insights info the processes
and got to know the Q-Wiki, among
other things.

Of course, the culinary aspect
was not neglected - the food
was excellent! To balance it out, |
completed my sports program at
the hotel.

Overall, it was a very enriching
week, during which | was able to
gather many new impressions
and get to know the team on-site
better. Thank you to everyone who
contributed to this! | look forward to
seeing you all again soon.”
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A huge task accomplished

ABP induction furnace arrives at Saint Gobain PAM in spectacular operation

It will be a milestone for Saint
Gobain PAM, a lighthouse
project for the French industry
and a showcase project for ABP
Induction: an old cupola furnace
system in Foug, France, is being
decommissioned and replaced by
a more climate-friendly induction
furnace system from ABP Induction.
The aim is to massively reduce CO2
emissions and water consumption.
An important milestone has now
been reached: the induction
furnace manufactured by ABP
Induction was transported across
Europe by heavy goods vehicle - a
logistical masterpiece.

Next milestone: Once the ABP
induction system has been set up
and installed, production at Saint
Gobain PAM will be switched over
- without interrupting production.
The cupola furnace system will be
replaced by induction furnaces -
in this case, by two IFM furnaces
with a capacity of 30 fons and an
output of 18 MW, designed using
TWINPOWER® technology - one
of the largest induction furnace
systems ever installed in a foundry
in Europe.

Accordingly, the transportation of
the first induction furnace was a
huge task that required a great
deal of planning. Traffic on various
railroad lines had to be temporarily
suspended and a heavy-duty crane
was erected to lower the furnaces,
which weighed several tons, over
the roof of the production area into
the hall, where they could finally be
assembled and installed.

During realization, Saint Gobain
PAM at the Foug site benefited from
ABP's many years of experience in
modernizations and installations of
these dimensions, both in Europe
and worldwide. This ensured on-

time delivery, as project manager
Friedrich Julius explains regarding
this important milestone. He thanked
all the project partners involved for
the smooth process.

But the changes on the site in
Foug are even more far-reaching:
»,Much more is happening here
- the entire foundry is being
modernized. Environmental

aspects, digitalization, a significant

&

improvement in working conditions
- we at ABP fully identify with
this," explains Alexander Keller,
Head of System Sales at ABP and
responsible for sales. . Saint Gobain
PAM's objectives are in line with
ABP's strategy, which focuses in
particular on the four megatrends
of decarbonization, digitalization,
deglobalization and demographic
change.

The ABP induction furnace was transported to Foug, France, by heavy

tfransport.
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AlSTech was all about solutions for the steel industry.

Successful trade fair
presence in the USA

ABP teams from various subsidiaries provide advice at AISTech and Cast Expo

Our ABP experts had the
opportunity to engage in numerous
discussions at the two major trade
fairs in the USA. We had a strong
presence with our own exhibition
stands at Cast Expo and AlSTech.

At Cast Expo 2025 in Atlanta, our
ABP teams from Germany, the
US, and Mexico came together to
welcome international visitors. They
were particularly interested in the
user- and maintenance-oriented
design of the systems: aspects such
as easy maintenance and the open
design for good visibility were well

received - important for trouble-
free operation and high system
availability.

Our innovative approaches fo
digitalization were also the subject
of much discussion: from compact
solutions for railway operators to
cross-process complete solutions,

At Cast Expo, visitors to the ABP booth had the opportunity to try out and
learn about a wide range of products.
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customers are looking for ways to
increase efficiency - and they find
them in our new solutions and apps,
which are significantly supported by
our consulting services as part of a
holistic digitalization strategy.

We also welcomed many visitors
who wanted to know how we can
help them achieve clean production
with a view to decarbonization and
climate-neutral manufacturing.
Our  induction  technology in
combination with green energy
naturally contributes to this, but so
do our digital tools, which can help
metalworking companies make
their processes more effective and
efficient as part of our digitalization
strategy. The new control panels
with clear displays, which were
very well received by trade visitors,
also contribute to this. This redesign
enables foundry employees to
familiarize themselves with the
controls even more quickly and to
operate the system safely — another
step foward occupational safety
and health protection.

Our ABP team also had a great
time at AlSTech 2025 at the Music
City Center in Nashville, Tennessee.

A strong team: Colleagues from Germany, Mexico, and the US came together.

Of course, we were once again
represented with our own booth—
an excellent opportunity for lively
exchanges with experts from the

Professional conversation at the ABP booth - her

Head of System Sales.
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steel industry. The megatrends of
digitalization and decarbonization
identified by ABP were the subject of
many discussions and presentations.

e with Alexander Keller,

YOUR PARTNER ON THE

INDUCTION
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Albert Miller bei seiner Keynote auf dem Deutschen GieBereitag.

“Get started with digitalization now!”

ABP strongly represented at German Foundry Day with booth, keynote speech,

and panel discussion

ABP Induction is driving forward
the digital transformation of the
foundry industry with a clear
stance and concrete solutions - this
was impressively demonstrated
at the German Foundry Day 2025
in Aachen. In his keynote speech,
Albert Miller, Global Head of Digital
Solutions at ABP, called for active
shaping of the digital future — with
clear words, concrete figures,
and a practical appeal to the
industry to stop hiding and instead
move forward with courage and
determination.

,Those who dont digitalize will
be digitalized” - Albert Miller
concluded his presentation at the
German Foundry Day 2025 ot

Eurogress Aachen with this powerful
statement. He had previously spent
15 intense minutes explaining why
the current climate - characterized
by a shortage of skilled workers,
energy costs, margin pressure,
and geopolitical uncertainty -
offers a historic opportunity for
the foundry industry: specifically,
the opportunity to reinvent itself
through digitalization and regain
its international leading position.
Germany currently ranks only
27th in the Digital Economy Index,
while countries such as China are
already forging ahead with billions
in government-funded investments.
But instead of succumbing to
resignation, Miller sees this as a
wake-up call. His central thesis is

that German engineering expertise
can lead to ,quality leadership 2.0"
with the help of digital technologies
- provided that companies make
consistent use of digital tools to
leverage their strengths.

ABP Induction has been following
this path since 2017. It began with
pilot projects - deliberately with
the courage to make mistakes.
Today, this decision has resulted
in a whole range of market-ready
digital solutions that both contribute
to internal efficiency and offer
customers tangible added value.
For example, ABP Intelligence
enables real-time control and
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monitoring of foundry processes,
while myABP is the central platform
for documentation, plant dataq,
and maintenance. Topics such as
predictive maintenance and Al-
supported quality control are no
longer a thing of the future, but are
now an integral part of everyday
work at ABP and in customer
processes.

Al in everyday use

Albert Miller made it clear in his
presentation: Digitalization is not a
project with a start and end date, but
rather an entrepreneurial afttitude.
It is important to move forward in
small, measurable steps instead of
allowing oneself to be paralyzed
by the pursuit of perfection.
The infroduction of digital shift
handovers, the use of dashboards,
the creation of vector databases,
Al assistance systems in operations
- these are all examples of how
companies can get started right
away, even without large budgets or
long lead times. The positive effects
are measurable: up to 15 percent
less energy consumption, up to
30 percent less waste, significantly
faster response times  during
operation. According to Miller,
digitalization is not a cost factor, but
a profit generator - for efficiency,
quality, and competitiveness.

Responsibility of managers

He also emphasized the
responsibility of managers.
Digitalization must be declared
a fop priority. Instead of waiting
for funding programs or external
impetus, companies should sef
up their own teams - made up of
digital enthusiasts, process experts,
and skeptics — and launch an initial
pilot project within two weeks. The
appeal was directed not only at
foundries, but at the entire industry,
which Miller encouraged to work
together more closely.

Finally, Albert Miller took a look
into the future - the year 2030:

ABP
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Deu tsc her
Bereitag -

At the starting line for ABP Induction: Michael Cohrs, Alexander Keller, Yil-
maz Yildir, Dr. Marco Rische, and Albert Miller.

e g,

Albert Miller at the closing panel discussion.

German foundries as internationally
sought-after, digital specialists in
the premium segment, efficient
and CO2-neutral thanks to smart
processes, an aftractive industry for
digital natives, and new business
models that focus on expertise
ratherthantonnage. This visionis not
a utopia, Miller said, but achievable
- but only if we start NOW.

Video of the event

A highlight video of ABP's
presence at the German
Foundry Day at Eurogress in
Aachen can be found on ABP
Induction’s  YouTube channel
and directly here by clicking.



https://www.youtube.com/watch?v=yh5350FBejM
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S AEETES - Bl
(10), Jan Westbeld (5), and Christoph Forsthével (1).

Strong performance at B2Run

ABP runners achieve results over 5.5 kilometers, including a place in the top 25

The ABP team did well, here Jan Erdmann

Our athletic ABP team at the B2Run  Participation in running events such  colleagues regularly take part in
race in Westfalenpark Dortmund astheseis atradition among athletic  events in the region - with great

- a sporting event organized by employees at ABP - motivated success, as you can seel
DAK-Gesundheit and many other
partners.

Over 10,000 runners lined up at the
start of the 5.5-kilometer course
through Signal Iduna Park, past the
Westfalenhallen, Messe Dortmund
GmbH, and the Florianturm tower.
Ten employees from our Dortmund
site were among them. It remains
to be seen whether our team with
the low start numbers 1to 10 should
be considered favorites, but our
runners certainly performed well.

The team included  Michael
Slodczyk, Stefan  Bonna, Jan
Erdmann, Jan Westbeld, Christoph
Forsthével, Bernd Bartelheimer,
Marcel Mecklenbrauck, and Dario
Foconi. Frank Holzmann, wearing
start number 4, even made it
into the TOP 25 of all starters — )

congratulations! The route led around the Florianturm tower in Dortmund.
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We are ABP Induction!

If you really want to be sure that ABP is the right partner for you, don‘t
just read our brochures - read the faces of our employees first. Then
you will see that our drive to achieve the best is consistent with our inner
attitude. Our pursuit of perfection needs no competition. Our curiosity
for innovation does not need to be awakened. Our commitment to your
satisfaction is not just a stamp on a card. ABP Induction - that’s us. And
many more. For 20 years.

Imprint

ABP editorial staff:

Evelyn Brihmann, Ulrike
Szymura, Sandra Tolksdorf
Realisation:

Michael Braun
(Medienhaus Waltrop)
Suggestions, contributions
and questions
info@abpinduction.com
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